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Abstract 

This research explores the influencing factors behind the buying decisions of young consumers at 

Zudio, a prominent player in the Indian fashion retail sector. Through a comprehensive analysis of 

data collected from diverse respondents, key determinants such as competitive pricing, current fashion 

trends, product quality, variety, and store ambiance are investigated. The study reveals a significant 

emphasis on competitive pricing as a decisive factor, aligning with Zudio's commitment to providing 

affordable fashion options for cost-conscious youth. Additionally, the synchronization with current 

fashion trends and the importance of product quality and variety emerges as pivotal motivators. The 

findings contribute to a nuanced understanding of the intricate dynamics shaping the purchasing 

decisions of the youth demographic, offering valuable insights for Zudio and similar brands to tailor 

effective strategies in the ever-evolving retail landscape. 

  

Key words: - Marketing promotional strategies, sales growth, brand visibility, Zudio, retail 

industry, brand recognition. 

I Introduction 

The modern retail landscape is witnessing dynamic shifts in consumer behavior, and the younger 

demographic stands as a driving force in shaping market trends. This research endeavors to unravel 

the intricacies of factors influencing the purchasing decisions of youngsters at Zudio, a prominent 

player in the Indian fashion retail sector. Through a meticulous examination of data collected from a 

diverse sample of respondents, this study delves into crucial determinants such as competitive pricing, 

current fashion trends, product quality, product variety, store ambiance, and other influential aspects. 

The findings underscore a significant emphasis on competitive pricing, with a substantial portion of 

respondents recognizing its paramount importance in motivating their purchasing decisions at Zudio. 

This resonates with the brand's commitment to providing affordable fashion options that align with the 

preferences of cost-conscious youth. Furthermore, nearly half of the respondents emphasize the 
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significance of staying in vogue, indicating that Zudio's synchronization with current fashion trends 

serves as a compelling factor in attracting this demographic. 

The research also sheds light on the substantial roles played by product quality and variety in 

influencing the decision-making process of youngsters. These factors, alongside considerations of 

store ambiance, collectively contribute to the multifaceted dynamics of the retail environment. 

This investigation seeks to offer a comprehensive understanding of what motivates youngsters in their 

buying decisions at Zudio, unraveling the nuanced interplay between pricing strategies, fashion 

consciousness, and product attributes. The insights derived from this research aim to provide valuable 

guidance for Zudio and similar brands in tailoring their strategies to effectively capture the 

preferences of the youth consumer segment, ensuring continued relevance and success in the ever-

evolving fashion retail landscape. 

II Literature Review 

Impact of Online Marketing on Youth - A Study on Reliance Trends in Bhubaneswar, Drs. 

Somabhusana Janakiballav Mishra, Debasish Rout, and Dr. Ashamayee Mishra (2021) The 

research conducted delves into the transformative impacts of online marketing, specifically within 

Reliance Trends in Bhubaneswar. Through surveying 250 respondents, the study uncovers a 

substantial link between young individuals and online marketing, emphasizing the role of social media 

in reshaping traditional behaviors globally. This research serves as a valuable guide for various 

stakeholders, offering crucial insights into the evolving dynamics of youth interaction with internet 

marketing strategies. 

Miglani Neha and Gragi (3 December, 2022) in their research paper Consumer 

Behaviour and Online Marketing Strategies of Fashion Examining consumer behavior, 

Instagram marketing tactics, and fashion brands investigate the pivotal role of Instagram as a 

communication medium for fashion firms. The study analyzes consumer reactions to different 

initiatives and their impact on purchasing habits across demographics, identifying successful 

tactics and highlighting Instagram's influence on consumer choices and website traffic. 

 

Smriti Srivastava (2012) in her research paper Marketing Strategies in Retail Stores - 

Max Lifestyle Store, Phoenix Mall, Lucknow She sheds light on marketing strategies 

employed by retail outlets. Through an analysis of consumer demographics, brand 

positioning, and competitive influences, the study explores partnerships, mall branding, and 

promotions as techniques to enhance customer appeal and competitiveness in the retail 



IJFANS INTERNATIONAL JOURNAL OF FOOD AND NUTRITIONAL 

SCIENCES 

ISSN PRINT 2319 1775 Online 2320 7876 
Research Paper © 2012 IJFANS. All Rights Reserved, Journal Volume 11, Iss 10, 2022 

 

 

4599  

sector. 

 

Deepali. P. Shyadaguppi and Dr. Rajendraprasad H (2020) in their research paper 

Analyzing Social Media Marketing for the H&M Brand focuses on the shift from 

traditional to online marketing and aims to understand consumer perceptions of social media 

commercials. The study underscores the effectiveness of social media marketing, particularly 

for H&M, encouraging companies to adopt responsive and dynamic online methods. 

 

Tao Ruan, Dongliang Sang and Qingchun Zeng (2020) in their research paper ZARA’s 

Business Environment and Marketing Strategies in China. This paper conducts a 

thorough examination of ZARA's position within China's fast fashion landscape. Utilizing 

analytic frameworks, the study reveals ZARA's dynamic positioning, success tactics, and 

interactions with external forces. It emphasizes ZARA's powerful negotiating position and 

competitive edge, analyzing internal marketing strategies such as pricing methods and 

product attributes using charts and the 7P Model. 

III Overview of Zudio:  

 

Zudio, a prominent brand in the fashion retail sector, is a subsidiary of the esteemed Indian retail 

conglomerate, Trent Limited. Launched with the vision of providing trendy and affordable clothing, 

Zudio has carved a niche for itself in the dynamic fashion landscape of India. The brand is 

characterized by its commitment to delivering contemporary styles at accessible price points, making 

it a favorite among a diverse demographic. 

 

Zudio's product range spans various categories, including apparel, accessories, and footwear, catering 

to the fashion needs of men, women, and children. The brand strategically positions itself as a one-

stop destination for fashion enthusiasts seeking both quality and affordability. With an extensive 

network of stores across the country, Zudio ensures widespread accessibility, enabling customers from 

different regions to partake in the latest fashion trends. 

 

The brand's success is underpinned by its keen understanding of consumer preferences and the ability 

to swiftly adapt to evolving fashion dynamics. Zudio leverages a combination of in-house design 

expertise and market insights to curate collections that resonate with the contemporary Indian 

consumer. This agility in responding to fashion trends has contributed significantly to Zudio's 

popularity and market presence. 
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Furthermore, Zudio's commitment to ethical and sustainable practices adds a layer of 

conscientiousness to its brand image. As consumers increasingly prioritize eco-friendly choices, 

Zudio's efforts in this direction align with the evolving values of the modern shopper. 

 

In nutshell, Zudio stands as a testament to the symbiosis of affordability, style, and accessibility in the 

Indian fashion retail landscape. As the brand continues to evolve, it remains a compelling subject for 

research, offering insights into successful strategies for delivering fashion-forward products in a cost-

conscious market. 

IV Research Methodology 

Research Design 

The information is collected through a structured questionnaire. 

 

Type of research 

The research attempts to study the marketing strategies and how much it is impacting on the 

sales of Zudio. The questionnaire used in a survey has a structured format. 

 

Population/Universe 

The study population used in a survey belongs to the Mumbai region  between the age group 

of 18 to 28. 

 

Sampling technique 

Convenience sampling techniques have been used for the collection of data from respondents. 

 

Sampling unit 

Students and working professionals are the sampling units for this study.  

 

Sampling size 

The sample surveys were 66 as the questionnaire was distributed to 80 but due to 

incomplete information 14 responses were discarded, which consisted of people of the age 

group   between 19 to 28 from different regions of Mumbai due to time constraints. 
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Type of data 

Primary data and secondary data have been used while studying for this research paper. 

V Findings and Results: 

Most of the respondents are between the age between 18 to 30, and most of the respondents 

are students and reside in Mumbai. All the respondents are aware of Zudio as a brand. 

From this, 80% of the                 respondents have purchased and validated that its quality is good. 

This research has found out that customers get attracted by social media influencers and 

that they don't follow Zudio on any of the social media platforms (89.4% non-followers). 

The reference rate of         Zudio is very high. 

 

 

Figure 1: Aware about the brand Zudio 

 

 

Figure 2: Factors influencing decision to make a purchase at Zudio 

Though various companies rely heavily on various marketing strategies, surprisingly Zudio has been 
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recognized by word of mouth 37 (56.7%). As youngsters get influenced by the styling habits and 

preferences of friends, it seems evident and clear that they influence each other. 

 

84.8% of the respondents are ready to make future purchases in Zudio. This concludes that 

customers are satisfied with price, quality, and varieties of products. The findings from the 

collected data on factors influencing the decision to make a purchase at Zudio reveal several 

key insights. Among the respondents, a significant 60.6% agreed that competitive pricing was 

a major determinant in their purchase decision, highlighting the effectiveness of Zudio's 

pricing strategy in comparison to other brands. This indicates that the affordability offered by 

Zudio plays a crucial role in influencing customer choices and making their purchase 

decisions more straightforward. 

 

Additionally, 37.9% of respondents identified the variety of products as a significant factor, 

showcasing the importance of a diverse product range in attracting and satisfying customers. Zudio's 

ability to offer a wide array of products appeals to a substantial portion of its consumer base, 

contributing positively to the decision-making process. 

 

The data also revealed that 42.4% of respondents consider both current fashion trends and the quality 

of products as influential factors in their purchasing decisions. This indicates that Zudio's focus on 

staying abreast of fashion trends and maintaining product quality aligns well with the preferences and 

expectations of a significant portion of its customer base. 

 

On the other hand, factors like store ambiance, online shopping convenience, recommendations from 

others, and promotional offers were found to have varying degrees of influence, with percentages 

ranging from 4.5% to 21.2%. 

 

The findings suggest that Zudio's competitive pricing strategy is a standout factor in shaping 

purchasing decisions, complemented by considerations of product variety, adherence to current 

fashion trends, and product quality. These insights provide valuable information for Zudio to continue 

tailoring its marketing and operational strategies to meet and exceed customer expectations. 

 

Based on the provided data, several factors emerge as key motivators for youngsters in their buying 

decisions at Zudio: 
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1. Competitive Pricing (60.6%): Most respondents (60.6%) emphasized the importance of 

competitive pricing. This suggests that cost-consciousness significantly motivates youngsters 

when making purchasing decisions at Zudio. The brand's ability to offer affordable products 

appeals to the budget considerations of the younger demographic. 

 

2. Current Fashion Trends (42.4%): A substantial 42.4% of respondents identified current fashion 

trends as a motivator for their buying decisions. This indicates that youngsters are drawn to Zudio 

for its alignment with the latest styles and trends. The brand's ability to stay on top of fashion 

trends caters to the preferences of fashion-conscious youth. 

 

3. Quality of Products (42.4%): The same percentage of respondents (42.4%) emphasized the 

importance of product quality. Youngsters appear to prioritize not just affordability but also the 

assurance of quality in their purchases. Zudio's commitment to delivering quality products aligns 

with this motivating factor. 

 

4. Variety of Products (37.9%): Almost 38% of respondents considered the variety of products as a 

motivating factor. This suggests that the diverse range of offerings at Zudio plays a role in 

attracting youngsters. The availability of a broad selection allows them to find items that suit their 

individual styles and preferences. 

 

5. Store Ambience (21.2%): While to a lesser extent, 21.2% of respondents acknowledged the 

influence of store ambience. Although not as prominent as pricing or fashion trends, a well-

designed and inviting store environment can contribute to a positive shopping experience for 

youngsters. 

 

Understanding these motivating factors provides Zudio with valuable insights into the specific 

elements that resonate with the younger demographic. By continuing to focus on competitive pricing, 

staying abreast of fashion trends, maintaining product quality, offering a diverse product range, and 

enhancing store ambience, Zudio can effectively cater to the preferences and motivations of the youth 

in their buying decisions. 

VI Conclusion:  

The contemporary retail landscape is marked by dynamic shifts in consumer preferences, with the 

younger demographic playing a pivotal role in shaping market trends. This research paper aims to 

explore the factors influencing the buying decisions of youngsters at Zudio, a prominent fashion retail 
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brand. Drawing on data collected from a sample of respondents, this study delves into key 

determinants such as competitive pricing, current fashion trends, product quality, variety, store 

ambience, and other influential factors. 

 

Notably, a significant respondents underscore the paramount importance of competitive pricing in 

motivating their purchasing decisions at Zudio. The brand's ability to provide affordable fashion 

options appears to resonate strongly with cost-conscious youth. Moreover, almost half of the 

respondent emphasizes the allure of staying in vogue, indicating that Zudio's synchronization with 

current fashion trends is a compelling factor in attracting this demographic. The research also reveals 

that product quality and variety play substantial roles, considering these factors in their decision-

making process. 

 

This study provides a comprehensive understanding of what motivates youngsters in their buying 

decisions at Zudio, shedding light on the nuanced interplay of pricing strategies, fashion 

consciousness, and product attributes in the retail environment. By unravelling these motivations, the 

research aims to offer valuable insights that can guide Zudio and similar brands in tailoring their 

strategies to effectively capture the preferences of the youth consumer segment. 
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