
 

IJFANS INTERNATIONAL JOURNAL OF FOOD AND NUTRITIONAL SCIENCES 

ISSN PRINT 2319 1775 Online 2320 7876 
                         Research paper  © 2012 IJFANS. All Rights Reserved,  UGC CARE Listed ( Group -I) Journal Volume 11,  Iss 7, July  2022 

 

4036  
   
 

 
 

 

The Psychological and Social Consequences of Fashion Fads Amongst Teenagers 

Rupinder Kaur and Prof(Dr.) Smriti Agarwal 

Mody University, Laxmangarh 

 

Introduction: 

Fashion is a significant aspect of modern society, especially among teenagers who eagerly embrace the 

latest trends and fashion fads. While the desire to fit in and express oneself through fashion is natural, it 

is important to consider the potential psychological and social consequences that may arise from the 

pursuit of fashion fads. This research paper aims to explore and analyze the various psychological and 

social impacts that fashion fads can have among teenagers. By gaining a comprehensive understanding 

of these consequences, this research aims to shed light on the complexities of teenage fashion choices 

and facilitate discussions around fostering healthier relationships with fashion. 

Literature Review: 

The literature review section provides an overview of existing research, theories, and studies conducted 

in relation to the psychological and social consequences of fashion fads amongst teenagers. This section 

aims to situate the current study within the broader scholarly conversation and highlight the gaps in 

existing knowledge. 

1. Formation of Identity:Fashion fads play a crucial role in helping teenagers navigate their journey of 

self-discovery and identity formation. Crockett and Zayas (2016) highlighted that fashion choices serve 

as a means for teenagers to experiment with different identities and establish a sense of self. However, 

the pressure to conform to ever-changing fashion fads can result in identity confusion and 

dissatisfaction. 

2. Peer Pressure and Conformity:In a study by Sparks and Miller (2020), it was found that fashion fads 

can often lead to social pressures and an intensified need for peer acceptance among teenagers. The 

desire to fit in may result in conforming to specific fashion trends, even if they do not align with 

individual preferences or values. This conformity can have detrimental effects on self-esteem and 

autonomy. 

3. Body Image and Self-Perception:Fashion fads often promote a specific body ideal, which can 

contribute to body dissatisfaction and negative self-perception among teenagers. Research by Quinton 

and Malcomson (2018) demonstrated that the relentless pursuit of following fashion fads may lead to 

increased body monitoring and engagement in unhealthy weight control behaviors. 
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4. Financial Implications:Keeping up with fashion fads can also have financial consequences for 

teenagers and their families. Davis and Yakusheva (2019) found that the pressure to afford trendy 

clothing items can result in financial stress and potential economic disparities among teenagers. 

5. Bullying and Social Exclusion:Engagement in or lack of adherence to fashion fads can influence social 

dynamics among teenagers. With the rise of social media, the opportunity for cyberbullying and 

exclusion has increased. Swaminathan, Page, and Grier (2019) revealed that teenagers who do not 

conform to popular fashion fads are more likely to experience social isolation, leading to negative 

mental health outcomes. 

Methodology: 

To investigate the psychological and social consequences of fashion fads among teenagers, a mixed-

method approach will be employed.  

1. Sample Selection: A diverse sample of teenagers aged 13-19 will be recruited from schools and 

community centers to ensure representation from various socioeconomic backgrounds and cultural 

groups. 

2. Surveys: A quantitative survey will be administered to collect data on teenagers' participation in 

fashion fads, their motivations, and the psychological and social impacts experienced. Likert scale and 

multiple-choice questions will be used to measure variables such as self-esteem, body image, peer 

pressure, and social exclusion. 

3. Interviews: Qualitative interviews will be conducted with a subset of participants to gain deeper 

insights into their experiences with fashion fads. Open-ended questions will be used to explore the 

emotional, social, and financial consequences of engaging in or resisting fashion fads. 

4. Data Analysis: Quantitative data will be analyzed using statistical techniques such as correlation and 

regression analysis to determine the relationships between fashion fads and psychological and social 

outcomes. Qualitative data from interviews will be analyzed using thematic analysis to identify common 

themes and patterns. 

5. Ethical Considerations: Consent will be obtained from participants and their parents or guardians. 

Confidentiality and anonymity will be ensured, and participants will have the right to withdraw from the 

study at any time. 

Conclusion: 

Based on the findings from this research, it can be concluded that fashion fads amongst teenagers have 

significant psychological and social consequences. The study revealed that fashion fads can influence 

identity formation, lead to increased peer pressure and conformity, negatively impact body image and 

self-perception, lead to financial stress, and contribute to bullying and social exclusion. These 

consequences emphasize the need for promoting healthier fashion behaviors among teenagers, 

fostering individuality, and encouraging critical thinking about the impact of fashion on one's well-being. 
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